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NEW ADAM $500 COLLEGE 
SCHOLARSHIP PROMOTION 






GETS STRAIGHT ‘‘A’s”’ _ 

FROM RETAILERS & | 
hh Kid 

CONSUMERS Cabbage Patch Ki 


for someone special! 
See page 9. 


By Herb Greenebaum 
It took imagination and 
foresight to create a powerful, 
complete family computer 
system like ADAM. And selling 
it in today’s competitive home 
computer market demands 
more of the same kind of bold 
vision. That’s what inspired 
Coleco to come up with the 
most spectacular consumer 






materials will receive a $500 

Scholarship Certificate for 
one eligible child in his or her 
] immediate family. This certifi- 
1 cate entitles an eligible child toa 
payment of $125 per academic 
offer in home computer year upon satisfactory comple- 
history: a free $500 college a tion of each year, provided all 
scholarship with the purchase . . RRR ator the requirements of the offer 
of the ADAM Family Computer meet are met. 


By on = i . “ we To be eligible, the child must 
Ss be under 18 on September 1, 


This unprecedented program 1985 and enroll by age 19 asa 
kicked off on September 1 and full-time student in a 4-year 
runs through December 31, undergraduate degree program 
1984 — the key season for home at any accredited college or 
computer sales. It’s backed university in the United 
up by a multi-million dollar ee States. Claims are limited 
national ad campaign and —— 41 0 to studies completed 
Coleco’s powerful point- — . ff = within four years from 
of-purchase display kit. And the date of initial 
the excitement level is already enrollment. 
running sky-high among Why a scholarship 
our network of retail cus- program? Listen to 
tomers and consumers as Ralph Lancellotti, 


well. : 2 
our Vice President 
The program is as simple as of Electronic Sales: 
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home computer purchases. This 
promotion reinforces the relation- 
ship between buying a home com- 
puter system and preparing a 
child for college. In recent home 
surveys, the scholarship program 
garnered tremendously high 
response levels, exceeding any 
other type of offer.”’ 

Once this sensational promotion 
was conceived and approved late 
last spring, a tremendous amount 
of work went into putting it into 
motion. Draft after draft of the 
offer was generated by Marketing, 
and carefully reviewed by several 
other departments, as well as by 
authoritative outside sources. 
S 
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ince no one else has ever tried 
nything quite like it before, we 
had to be sure the entire project 
was done by the letter of the law. 


The Marketing/ Creative Services 
team then followed up with a 
complete sales kit, including 
posters, sell sheets, counter cards, 
catalog inserts. . . even complete 
ads for retailers to run in their 
local markets. In fact, it was 
Creative Services who found Kevin 
Walker, the appealing 6-year old 
boy who is seen on all promotional 


material. 
And Ketchum, our electronics 


advertising agency, came up with 
a, powerhouse TV commercial that 
does full justice to this unique pro- 
gram. It’s a memorable 30-second 
spot, in which a child is shown in 
cap and gown ‘‘growing”’ from 
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school age to college age as the 


voice-over gives viewers details on 
the scholarship offer. In addition, 
our generic ADAM commercials on 
TV and radio are all ‘‘tagged”’ 

with mentions of the scholarship 
program. You'll also see full-page 
color ads in national magazines 
like Time, Newsweek, People and 
Reader’s Digest under the headline 
‘ADAM Helps Prepare Kids for 
College, and Helps Pay for It, Too!” 


Coleco has always been known far 
and wide for creating dynamic 
promotions and passing along the 
excitement to the public. But even 
we've seldom done anything as 
original and effective as this new 
$500 Scholarship Program. It’s 
already going full steam ahead and 
should provide a dramatic boost 
both for ADAM sales in the 4th 
quarter and our status in the con- 
sumer electronics market. 

















JUDITH A. SMITH JOINS COLECO AS VICE 
PRESIDENT-CUSTOMER SERVICE 






On October 1, Judy Smith joined the Coleco 
family as Vice President - Customer Service. 
She will be responsible for all phases of 
customer service, including sales administra- 
tion and consumer service. Judy will also 
develop and direct Coleco’s on-line order pro- 
cessing system and will help establish inven- 
tory and distribution controls. Judy comes to 
Coleco from AP Parts Company in Toledo, Ohio, 
where she most recently served as Vice Presi- 
dent - Services and Distribution. Please join 
the INK Staff in extending a hearty welcome 
to Judy! 








CORPORATE CORNER 


Coleco'’s Interim Report 
To Our Stockholders: 

Sales for the three months ended 
September 29, 1984 totaled $181.3 
million, an increase of 58% over sales of 
$114.5 million for the year ago quarter. 
Earnings of $3.8 million or $.23 per 
share were 64% greater than earnings of 
$2.3 million or $.14 per share for last 
year’s quarter. 

Sales for the nine month period 
totaled $534 million, an increase of 27% 
over sales of $421 million for the first 
nine months of 1983. Earnings of $13.4 
million or $.82 per share compared with 
earnings of $27.6 million or $1:71 per 
share for the year ago period. 

OColeco’s continuing strong sales per- 
formance was due to the extraordinary, 
worldwide success of the Cabbage Patch 
Kids product line. During the first nine 
months of 1984 Coleco shipped in excess 
of $300 million in Cabbage Patch Kids 
products, about five times the amount 
shipped during all of 1983. Consisting of 
the 16” Cabbage Patch Kids dolls, 
Preemies (14” infant dolls), ‘Koosas 
(pets), 5” collectible Pin-Ups, eight play 
accessories and a variety of clothing, the 
Cabbage Patch Kids product line 
represented approximately 85% of 
Coleco’s sales for the third quarter, with 
the balance primarily in other toy 
products. 

During the third quarter, Coleco began 
shipments of hardware peripherals for 
the ADAM Family Computer System, in- 
cluding a 5%" disk drive, ADAMLink 
telephone modem and 64K RAM 
memory expander. A wide variety of 
new software for ADAM was shipped, in- 
cluding early learning programs, educa- 
tional software, home information 
management software and a number of 
icensed entertainment titles. Approxi- 
mately ten additional software programs 
are scheduled for shipment during the 
fourth quarter, with a larger number 
planned for shipment during the first 
quarter of 1985. 

To generate increased consumer 
awareness and purchasing interest in 
ADAM, Coleco has initiated the ADAM 









































Family Computer Scholarship Program, 
through which consumers purchasing 
ADAM between September | and 
December 31, 1984 will receive a $500 
college scholarship for their eligible 
children. This promotion is reaching 
consumers through an extensive adver- 
tising campaign, including T'V, radio 
commercials and ads in consumer 
magazines. Coleco is also supporting 
ADAM with TV commercials that em- 
phasize the important role ADAM’s word 
processing features can play in helping 
students with their school work. 

The costs of promotional and sales 
support programs for ADAM and a 
reduction in value of certain ADAM and 
other consumer electronics assets 
decreased third quarter pretax earnings 
by approximately $30 million. While 
continuing advertising, promotional and 
support expenses will cause fourth 
quarter sales of ADAM to be un- 
profi 
































itable, these activities are expected 
to increase the rate of ADAM sales from 
their present modest level and cor- 
respondingly reduce ADAM inventory. 
Although plans call for the introduction 
of additional consumer electronics 
products next year, near term uncer- 
tainties in the marketplace are such that 
operating losses incurred in this product 
segment for 1984 might offset earnings 
from our Toy business. 
The Company recently placed privately 
With institutional investors $13.5 million 
of 11% Convertible Subordinated Deben- 
tures due 1989, and exchanged and 
retired the entire $41.5 million 10% Con- 
vertible Subordinated Debentures issued 
in May, 1984 with $41.5 million of the 
new 11% Convertible Subordinated 
Debentures. Proceeds of the offering are 
being used for working capital purposes. 
Worldwide sales of licensed Cabbage 
Patch Kids products manufactured by 
companies other than Coleco have been 
forecasted by the licensor to be approxi- 
mately $500 million at wholesale in 
1984 and even higher in 1985. As 
co-developer of the Cabbage Patch 
Kids licensing program, Coleco bene- 
fits substantially from the licensing 
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income generated from these sales. 
Coleco began the fourth quarter with 
an unshipped order backlog for Cabbage 
Patch Kids products in excess of $300 
million, approximately $200 million of 
which is planned for shipment by year- 
end. In response to the continuing 
escalation of consumer demand for 
these products, Coleco will maintain 
current capacity level production into 
1985. The Company plans to expand the 
Cabbage Patch Kids line next year with 
many new products and also make other 
important product introductions. 


October 23, 1984 


COLECO WELCOMES 

WILLIAM H. SOBIESKI 

AS SENIOR VICE PRESIDENT — 
ELECTRONIC SALES 

By now, many of us have had the pleasure 
of meeting and working with Bill Sobieski, 
who joined us in August. As Senior Vice 
President — Electronic Sales, Bill has full 
responsibility for our national electronic 
sales organization. This includes the 
management of the electronics sales force, 
the establishment of electronic sales 
objectives, and serving as liaison with 
major national and regional accounts. 
Bill had been employed at Atari from 198] 
to 1988, serving as Vice President — Sales, 
Consumer Electronic Division. After 
leaving Atari, Bill served as Vice President 
— Sales ée Marketing at Alphacom, Inc., a 
manufacturer of computer peripheral 
products for the consumer market. 
The INK staff, on behalf of our entire 
readership, extends a hearty welcome to 
Bill. It’s great to have you here! 

















TIDBYTES 


COLECO OFFERS ADAM OWNERS A 
SMORGASBORD OF NEW SOFTWARE 
AND HARDWARE TITLES TO SATISFY 
ANY COMPUTERITE’S APPETITE! 
Suddenly, everyone's talking about 
ADAM again. Glowing re-reviews are 
popping up in publications all over the 
country, and the excitement mounts as 
the holidays draw nearer. As Computer 
Entertainer states in its September 
issue “This Christmas should be the 
holiday season Coleco hoped for last 
year. The ADAM is turning into a great 
buy for the first-time family home 
computer user and must be considered 
strongly when comparison shopping.” 
Of course, our aggressive new television 
and radio campaigns are generating lots 
of excitement, and our $500 scholarship 
offer is making American parents sit up 
and take notice, but the BIG news is the 
continuing parade of software choices 
for ADAM users, and the release of two 
long-awaited hardware peripherals — 
the 54" disk drive and the ADAM Link 
Modem. 

Here’s a complete rundown! 


THE SOFTWARE SCENE 

HOME INFORMATION MANAGEMENT 
ADDRESS BOOK FILER and 
AUTODIALER, Now ADAM can help you 
keep important names, addresses and 
phone numbers right at your fingertips! 
Update files in seconds, then use them 
to automatically type addresses on 
envelopes or mailing labels. Included 
Autodialer instantly dials any number at 
the touch of a button. You don’t need a 
modem — or even a telephone handset! 
(DDP Disk version coming soon) 
Also coming soon! Disk versions of: 
e SmartLETTERS & FORMS™ 

¢ SmartFILER™ 

¢ Recipe Filer 

FAMILY LEARNING 

BRAIN STRAINERS™. Two mind- 
boggling musical learning games on one 
cartridge! FOLLOW THE LEADER™ 
challenges you to remember and 
recreate sound and color patterns up 
to 40 notes long. 

CLEF CLIMBER™ is a multi-option 




































































game in which you match musical 
notes with the computer. 

(CV/ADAM cart.) 

DR. SEUSS FIX-UP™ PUZZLER. 
Delightful Dr. Seuss characters make 
this a “must-have” cartridge for pre- 
school and early-grade youngsters. 
Dozens of puzzles to mix up, five 
different ways to fix up. When the 
picture is unscrambled just right, it 
comes to life! (CV/ADAM cart.) 


COLECO HOME HELPERS SOFTWARE 














Keep Track of 


Numbers 


Aues Teen-Adult 


coLeEco 


EXPHRIYPE™. The electronic typing 
teacher with a personal touch! “Self- 
adjusting” program actually develops 
and updates a profile on each user, then 
customizes exercises based on individual 
needs. Helps improve accuracy and 
speed of any typist... . from beginner 
to advanced. (DDP) 

FORTUNE BUILDER™. A high-risk real 
estate game involving strategy, decision- 
making and problem-solving skills. 
Enter the boom-or-bust world of land 
development speculation. You can create 
an empire... or wind up flat broke. A 
sure-shot investment in fun! 

(CV/ADAM cart.) 

WACKY WORD GAMES. Two dozen way- 
out word games provide a hilarious 
introduction to SmartWriter word 
































processing! Solve anagrams, ciphers, 
codes, and write your own zany stories 
as you learn word processing. (DDP) 
FAMILY ENTERTAINMENT 

CONGO BONGO™. A zany jungle 
adventure with three wild ‘3D’ screens! 
Help explorer Safari Sam get even with 
wily Bongo, a coconut-tossing gorilla. 
(CV/ADAM cart.) 

CHOPLIFTER!™ A special adaptation of 
the best-selling Broderbund computer 
game! Command a lone chopper dis- 
patched to rescue 64 peace delegates 
kidnapped by terrorists. 

(CV/ADAM cart. 
ZAXXON™ SUPER GAME. New 
asteroids, new alien fortresses, even a 
“Hall of Fame” screen to record top 
scores! Hight different skill levels. Win 
the war by reaching and destroying 
ZAXXON Galactic Headquarters! 
(DDP) 


NEW HARDWARE, TOO! 


ADAMLINK MODEM. A full-duplex, 
300-baud modem that makes the phone 
a part of the ADAM system. Direct 
connect; needs no additional interfaces 
or receiver cups. Includes Telecom- 
municator software package allowing 
automatic dialing from the keyboard. 
Facilitates electronic mail and banking; 
provides direct access to CompusServe,® 
THE SOURCE, Dow Jones News/ 
Retrieval,® and ADAM On-Line, a 
special new CompuServe® information 
service just for ADAM users. 

BONUS: A CompuServe® 
demonstration package is included 
which allows two free hours of use for 
new subscribers. 

ADAM 8%," DISK DRIVE. A convenient 
additional data storage medium! 
Retrieves information quickly and easily 
and enables ADAM to transfer 24,000 
bits per second! Uses 5%" single-sided, 
double-density disks, containing 160K 
bytes of total storage space. Two drives 
can be connected simultaneously. 
Includes software which enables you to 
duplicate programs onto a second disk 
or digital data pack. 





















































& TOYS | 


LOOK WHO'S STEALING CHRISTMAS THIS YEAR! 


Coleco’s newest plush zanies 
pay tribute to the Dr. Seuss gang 


The Grinch hated Christmas! The whole Christmas ~ 
season! Now, please don’t ask why. No one quite knows 
the reason. It could be his head wasn't screwed on just r 
right. It could be, perhaps, that his shoes were too tight. 2>" 
But I think that the most likely reason of all may have 







ZE 


been that his heart was two sizes too small. cy a 





from “How The Grinch Stole Christmas,” by Dr. 


No matter when you grew up, you're 
probably fast friends with the Cat in the 
Hat, Sneetch, Horton the Elephant and 
the Lorax-lore that has spilled crazily, 
joyfully from the pages of 44 books by 
Theodor Geisel, better known as Dr. 
Seuss. Geisel’s books, written in rhyme, 
have sold more than 100 million copies 
and have been translated into 17 

. languages. (This reporter, on a recent 
stop at the Israeli Gift Shop in Hartford, 
saw several titles in Hebrew!). Coleco and 
Dr. Seuss got together in February, 1983, 
when it was announced that the 
Company had signed an exclusive, 
world-wide licensing agreement with Dr. 
Seuss to develop popular Seuss 
characters in our traditional toy and 
game categories, as well as in all 
electronic areas, including video games 
and computer software. 

As a result of this union, the Coleco 
line sparkles with product that brings 
the Seuss characters to life. A sampling 
includes The Dr. Seuss Cat in the Hat 
Rider and The Cat in the Hat Infant 
Rocker, and our Dr. Seuss Fix Up the 
Mix Up is a recently released Family 
Learning software title for ADAM and 
the ColecoVision Video Game System 
that challenges all levels of puzzle 
enthusiasts, But from the moment 
they were introduced at the 1984 
International Toy Fair last February, 
Coleco’s Dr. Seuss plush characters were 


























Seuss 
a hit. Seven Seuss superstars are on the 
loose in toy stores all over the country at 
the moment, including The Lorax, Yertle 
the Turtle, Horton the Elephant, The Cat 
in the Hat, The Star-Bellied Sneetch, 
Thidwick the Big-Hearted Moose, and of 
course, The Grinch, all dressed up in a 
made-to-fool-Whoville Santa suit. They’re 
soft, huggable, and wear a tag that looks 
like the Dr. Seuss story they star in. 
Instantly recognized by children and 
parents alike, it’s fairly safe to say that 
these creatures will be under lots of 
Christmas trees this year, especially the 
Grinch! 

For 1985, the Dr. Seuss plush toys 
will be bigger than ever, with a large 
selection of cuddly poseable Cat in the 
Hats. “The Cat in the Hat is like Garfield. 
Kids can’t get enough of him, and next 
year we won't disappoint them”, noted 
Harvey Zelman, Executive Director of 
Marketing, Dolls/Plush/Pre-School. 

At age 80, after half a century of 
delighting children with the wacky 
adventures of his wonderful characters, 
Theodor Seuss Geisel was awarded a 
special Pulitzer Prize. He often weaves 
political or social messages into his 
prose, and his outrageous characters 
deal with pollution, the escalating arms 
race, bullying and snobbery. 

“T got into children’s books to keep 
myself from going nuts,” he once said. 
Dr. Seuss, we're glad you did! 
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Cabbage Patch Kids Help Fight Birth Defects 


Cabbage Patch Kids and Coca-Cola will 
‘Share the Love’ this fall with 10,000 
lueky winners in a national promotion 
for the benefit of the March of Dimes 


Birth 





Defects Foundation. 


A joint effort on the part of Coleco and 


Coca-Cola U.S.A., the 
program 
created on behalf of 
organization. The go 
both increased 





‘Share the Love’ 


is the largest sponsorship ever 


a volunteer 
al is to generate 


public awareness of the 


March of Dimes’ fight to prevent birth 


defects and funds to 


Throughout the program, which 
overmber 30, consumers 


October 28 — 
will have the chance 
10,000 Cabbage Pate 








a 
by Coleco, Contest entries are availab 
special displays of Coca-Cola in super- 
markets and convenience stores. Al 
enter have a chance to win, and t 


people sending in a 


donation to the March of Dimes Birth 
Defects Foundation will automatically 


receive a Cabbage Pai 


work. 
uns 


support thei 


to win one 0 
h Kids dolls do 


who 
ose 





5.00 or more 








tch Kids poster. The 


program will be made known through 


full-page inserts in h 








undreds of Sunday 


newspapers and a TV commercial 


featuring Bill Cosby. 


“It’s a natural,” said Charles 


Massey, Preside 


Dimes. “Coke and the Cabbage 


Kids are not on 


y among Amer 


popular products, but have the 


warm, caring in 





our fight to prevent birth defec 


iu, 


mt of the March of 
Patch 


ica’s most 
kind of 


nage that ties directly to 





ts. When 


you wrap all that appeal together and 








back it with Coleco’s and Coke’s 
marketing expertise, you have a unique 
campaign with enormous potential.” 


While the ‘Share the Love’ program 
expected to raise millions of dollars in 
public donations, an equally important 
result will be the increased volunteerism 
in the fight to prevent birth defects, 


as 
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The ‘Share the Love’ program was announced at the March of Dimes Press Conference in New York on August 29. Al Kahn 
and Julius Erving (spokesperson for the March of Dimes) presented poster child Helen Humphrey with her very own 
Cabbage Patch Kids doll. 


COLECO’S CABBAGE PATCH 
KIDS PREEMIES HELP THE 
MARCH OF DIMES FIGHT 
BIRTH DEFECTS 


To many of us, Preemies are baby-sized 
versions of Coleco’s famous Cabbage 
Patch Kids — a little smaller, but pudgy, 
dimpled, cuddly, and blooming with 
health. 
Unfortunately, real-life premature babies 
aren’t so lucky. In fact, premature birth 
is the major cause of infant illness and 
death in the United States, and babies 
born before the 37th week of preg- 
nancy often have serious problems 

with breathing, heart function, body 
chemistry and eye/brain damage. 

Coleco is working closely with the March 
of Dimes to help educate the public on 
this serious problem of prematurity, and 


ey 





. 





generate awareness and support of the 
March of Dimes. In addition to the ex- 
citing Coleco/ March of Dimes/Coca Cola, 
promotion you just read about, we are 
doing even more. 

Inside every Cabbage Patch Kids 
Preemies box is an informative bro- 
chure, which stresses the difference 
between the fantasy of our Preemies and 
the reality of premature birth. Hach 
Preemie box also carries an important 
message on its front “Cabbage Patch 
Kids Preemies are Helping the March of 
Dimes Birth Defects Foundation Prevent 
Premature Births of Real Babies.” 





On a lighter note, in Corporate 
Communications, we get loads 
of pictures of Cabbage Patch 
Kids and look-alikes from 
doting parents and grand- 


| parents. We've picked a few of 
+ our latest plums to share with 


COLECO INK readers! 


Top: Kathy Gainty (Operations) sent us this wonderful shot 
of -week old niece Melissa Warner of Kentwood, Michigan. 


_ Center: This little Cabbage Patcher is Heath Welch, of Weare, 
_ New Hampshire, brought to us in person by Grandma Mrs, 


Avra Welch of Farmington, Conn. 


_ Bottom: Which is the real Kid? The one in the center is 6 


month old Matthew Krosin of Jensen Beach, Florida, sent 











DEPARTMEN T SPOTLIGHT 


, Cae 

by Herb Greenebaum 

Over the past few months, many 
departments in Coleco have been 
restructured for greater efficiency. But 
few have had better results than Market- 
ing Communications. The department 
now consolidates the efforts of three 
previously separate areas: Merchandis- 
ing & Sales Promotion, Copy Services, 
and Marketing Communications. 
Merchandising & Sales Promotion 
handles the coordination and execution 
of sales promotion programs, as well as 
the creation and distribution of all Sales 
Promotion materials including catalogs 
and Point-of-Purchase displays. Copy 
Services (formerly a part of Advertising 
Services) is responsible for developing 
promotional copy, as well as working 
with Creative Services on packaging of 
Coleco products. Marketing Communi- 
cations acts as the nerve center for these 
operations and is also responsible for 
coordinating all trade shows, sales 
meetings, and seminars. 

Although allied in their ultimate 
purpose, each of these groups previously 
reported to separate managers. After last 
February’s Toy Fair, the decision was 
made to combine forces. Barry Goldberg, 
who came aboard in December ’83 as 
Copy Chief, was named Manager of the 
realigned Marketing Communications 
Department reporting directly to Harv 
Johnson, Director of Marketing Services. 
In the past few months, Marketing 
Communications has made its presence 
felt in many ways. First, with a highly 
successful ADAM sales training 
program. This 2-part educational effort 




















So that all employees may enjoy a long 





offices will be closed on 
Thursday, Nov. 22 
and Friday, Nov. 2d. 
aE 


Thanksgiving holiday weekend, all Coleco Je 


included the production of a compre- 
hensive videotape now in use in 
hundreds of stores, and conducting an 
ongoing series of hands-on seminars for 
major accounts from coast to coast. 
Additionally, Marketing Commun- 
ications was credited with laying the 
groundwork that made the June 
Consumer Electronics Show in Chicago 
one of the smoothest-run trade shows in 
Coleco history. 

Another activity of Marketing 
Communications is Publications. The 
Department is responsible for represent- 
ing Coleco with all outside authors doing 
books on ADAM and coordinating the 
efforts of the Cabbage Patch Kids Club 
and its new Newsbudsmagazine. 
Marketing Communications also puts 
out Smart Business, Coleco’s newsletter 
for electronics dealers. 


COLECO INK takes pleasure in 
announcing the following 
Christmas and New Year’s 
closings: 


Monday, Dec. 24 
Tuesday, Dec. 25 
Monday, Dec. 31 
Tuesday, Jan. 1 

We hope you all enjoy a 
peaceful, happy holiday! 





Whether Marketing is doing a line 
presentation to buyers, setting up a 
major sales promotion,.or putting out 4 
new toy catalog, Marketing Communica- 
tions is on the job! When a newspaper or 
radio station calls to get Cabbage Patch 
Kids or an ADAM for a contest, Market- 
ing Communications takes care of the 
details. Basically, the Department's 
mission is to help our sales force sell 
more Coleco products to our customers 
and to help our customers sell more 
Coleco products to the public. It’s a big 
responsibility, but one Marketing 
Communications handles with efficiency 
and pride. 


COLECO’S ELECTRONIC 
DESIGN GROUP 
By Ken Totten 
Located in the corporate headquarters 
of Coleco is a collection of individuals 
known as the E.D.G., or Electronic 
Design Group. Together, the diverse and 
specialized staff of the E.D.G. embody 
the skills necessary to create, plan and 
produce the many types of electronic 
products Coleco manufactures. 
The Electronic Design Group is com- 
prised of artists, designers, writers, 
programmers, engineers, and adminis- 
trative personnel. Projects developed in 
E.DG. are accomplished using a team- 
work approach, usually under the 
direction of a single project leader. This 
allows input to the project from many 
sources yet assures consistency by 
assigning responsibility to the project 
leader. 
Although they often work closely 
together, E.D.G. can be considered as two 
different groups: hardware and software. 
While the hardware personnel create 
and refine computer components, the 
programs to support these products are 
developed and readied for release by the 
software designers. 
Working in the B.D.G. is an exciting and 
rewarding experience. The people are 


eT oth friendly and helpful to each other, 


as well as being talented and efficent at 
their various jobs. Professionalism and 
the spirit of fun are uniquely blended to 
form the E.D.G. work environment. 



























DON’T YOU WISH YOU COULD WIN 
A CABBAGE PATCH KID FOR 
SOMEONE SPECIAL? 


ENTER COLECO INK’S ‘‘MAKE A WISH” CONTEST 
AND MAKE SOMEONE HAPPY THIS CHRISTMAS OR CHANUKAH! 


It’s going to be another Cabbage Patch holiday season. By now, most of us have 
managed to purchase Cabbage Patch Kids for our own kids, and we know the joy 
and happiness that comes when real people ‘‘adopt”’ our little people. But lots of us 
know of families who are less fortunate than we are, and here’s your chance to 
brighten up their holiday season, with a Cabbage Patch Kid delivered right to their 
door with a letter naming you as a very special Santa! 





Here are the rules: 


1. Tell us, in 50 words or less, who deserves a Cabbage Patch Kid and 
why. Your candidates do not have to be children, just very special 
people from your community, church group or other organization. 


2. In fairness to others, please do not submit entries for people 
who already own a Cabbage Patch Kid. 


3. One entry per employee, please. 


4. Entries must be sent to the INK staff or dropped in 
the box by the 999 S. Quaker vending machines no 
later than December 3, 1984, for processing and 
delivery to recipients by Chanukah and Christmas. 
Entries for the INK’s ‘‘Make A Wish” contest " a 
will be judged by a panel of selected INK staff le © fall 
reporters, photographers, and contributing = ba 

editors. 





5, There will be 12 winners. 








REMEMBER - THE SUBJECT OF YOUR 
LETTER, AND THE CONTENT 

OF THAT LETTER WILL BE 

THE DECIDING FACTORS. 

SO IF YOU KNOW A PERSON 

WHO'S JUST RIGHT FOR OUR 

“MAKE A WISH” CONTEST, 

PUT YOUR HEART INTO YOUR 

ENTRY, AND MAKE 
SOMEBODY HAPPY! 
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HAPPEN IN GSHAPPEN INGS] 


a 

Julie Elsner — Aug. 7 
Jerry Wood — Aug. 10 
Karen LaPorto — Aug, 22 W 
Wendy Melillo —Sept. 8 

Gary Trunkfield, IS/SP — Sept. 12 
Tony Shepard — Sept. 15 

Dave Bindas, IS/SP — Sept. 23 
Tammy Vogt, IS/SP — Oct. 9 

Paul Jaquays — Oct. 14 

John Kevit, IS/SP - Oct. 16 

Joe Hagelgans, IS/SP - Oct. 1” 

Leo Conlon, IS/SP —Oct. 20 

Larry Cross, IS/SP —Oct. 82 


NEW YORK 

Rowena Grau — Aug. 27 
Roger Elson — Sept. 4 
Diana Garrone — Sept. 27 
Tina Chiusano — Oct. 6 
Bruce Parmett — Oct. 7 
Bob Blau — Oct. 22 





ANNIVERSARIES 
dames & Carolyn Pasquale, 
married 25 years on July 27 
Pete é Linda Richard, 
married 9 years on Sept. 13 


ACHIEVEMENTS 


Hearty congratulations to James Biella, 
(Model Shop) on completion of the 
Machinist’s Course at Central Conn, 
State University in July 


GET WELL dF 
Karen Schultz (IS/SP) is home recovering 
after major surgery in September. The 
INK staff wishes her a speedy recovery. 














Best of luck to Coleco’s own Dom 
Mercurio (Product Development) ée Lynn 
Neuberger (Drafting Dept.) 

Robin Hill (Customer Service) to Eric W. 
Crawford, currently a senior at 
University of Hartford and Captain of 
the U-Ha basketball team. Wedding date: 
August 17, 1985 


WEDDINGS 


Coleco staffers April LHsperance and 
Dave Casali made it to the Big Day and 
lived through the honeymoon. 
Congratualtions, Mr. & Mrs. Casali! 
Mary Anne Gleason of Marketing 
became Mrs. Doug Schultheis (Model 
Shop) on August 18. 





NEW ARRIVALS 


Congratulations to Brian Henry (Staff 
Internal Auditor) and wife Marie on the 
birth of Christopher William, who 
arrived (all 8 pounds, 15% ounces of 
him!) at 12:47AM, Friday, September 7. 
Paul and Ruta Jaquays welcomed son 
Zachery Alexander on June 29 

Mary Kay Wynn (Marketing) and 
husband James welcomed son Stephen 
James on August 12 

Paul Carrier (Creative Services) and wife 
Sandy made room for 8.4 pound baby 
boy Jeffrey Michael on September 1 
Rosa Frey (Customer Service) will be 
going on maternity leave at the end of 
October to await the November birth of 
her first child. 

Tom Sharpe (Senior Recruiter) and wife 
Rose welcomed aoe Jennifer Rose 





Congrats to Steve Clark, one of our 
evening 800 line reps, on winning an 
ADAM computer at this summer's 
ColecoFest, July ’7. 
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NORTH OF THE BORDER: 


News flashes from our Coleco Co- 
Workers in Canada 

The INK got news from all over the 
country this month, and we were 
especially delighted to receive a package 
from Canada, as well. Copies of our first 
COLECO INK crossed the border and 
reached a group of employees who were 
so interested in our format and content 
that plans are now underway to produce 
a Canadian newsletter, beginning in 
December! 

The following pieces were submitted by 
Diane Pierre and Suzanne Aubre, 

Merci, Ladies! 

Millionth Cabbage Patch Kid 

Last September 7, a very special event 
made history here at Coleco (Canada) 
Limited. 

As a matter of fact, during the day and 
more precisely around 11:16 a.m., Coleco 
(Canada) Limited shipped its 
1,000,000th Cabbage Patch Kid since 
January 1984. 

This event of course was very 
meaningful to Coleco (Canada) Limited 
and the Management Team could not let 
it go unnoticed. The President, Tom van 
Duynhoven, Senior Vice President — 
Operations Georges Dussault, Vice 
President - Manufacturing Pierre 
Rouette, Vice President — Sales, Toys 
Division Bruce Morrow and Pierre 
Tanguay, Vice President, Human 
Resources all went to the plant and 
kidnapped this precious Cabbage Patch 
Kid from the production line. 

Coleco thanked all its employees for 
their dedication and hard good work 
during that period of time. 

As far as the Cabbage Patch Kid is 
concerned, it was given to Bruce Morrow 
in memory of this unforgettable day and 
in acknowledgement of his devotion and 
the countless number of hours he has 
worked for the last few years. 


COLECO (CANADA) LIMITED SUMMER 
FESTIVITIES 


On August 4, Coleco (Canada) Limited 
celebrated its Summer Picnic at the 








Granby Zoological Gardens. 
The weather was on our side (95°F) and 


more than 500 people met to join in and 
have fun on the wonderful facilities at 
the zoological gardens. 

Festivities began at 10:00 a.m. and by 
11:00 a.m. sports competitions were 
already under way. People of all ages 
participated in sprints, wheel-barrel 
races, tug-o-war and everyone got a 
chance to show off their talents, which 
were well rewarded by lots of prizes. As 
well, lots of door prizes were drawn at 
regular intervals throughout the day. 
All this action made for lots of hungry 
tummies which were filled by an all you 
can eat grilled hamburger and hotdog 
bar. 
The main attraction, however, was the 
cream pie throwing contest which was 
organized by Jean-Roch Chamberland 
(Manager-Plastics) and Jos Benoit 
(Union President). Needless to say 
everyone there really “ate up” this show, 
especially when they learned that the 
members of the executive committee had 
no other alternative but to volunteer 
their services as targets for the said 
contest. Even Brian Clarke, our 
distinguished Chairman of the Board, 
was given the privilege of the royal 
treatment. 

Georges Dussault, our Senior Vice 
President — Operations, was 
unanimously declared the winner. In 
order that he be rewarded for his efforts 
as first prize winner, Georges was 
handed a very much alive marvelous 
piglet in wonderful health and of only a 
few months. The organizers, Jean-Roch 
and Jos who handed the prize to 
Georges, are still awaiting an invitation 
for dinner at which time they would 
enjoy a succulent ham steak! 

Last but not least, we must mention 
Stanley Gadzinski’s (Union Vice 
President) contribution to the party who 
composed a theme song for the day, 
which ended up hitting #1 here on 
Coleco’s Top 100 Chart! Stanley was ac- 
companied by his brother and a friend. 
In short, it was a beautiful day which 
left wonderful warm and fun memories 
in the minds of the people there! 

















[APPENINGSHAPPENINGSHA. 


COLECO’S DRAGONFLY RAIDS THE CONNECTICUT RIVER 


“The scurvy dogs are shootin’ at us! 
Ready the cannon! Fire! Fire! Arrrh.. . 
the blackguards are trying to board!” 
_.. No, I have to remind myself, that’s 
not Long Jane Silver growling out those 
war commands, but Carol Baldyga, 
fearless Captain of the deadly raft 
DRAGONFLY. Beside her is Dave Schulze, 
First Matie and greatest War Raft 
Engineer afloat. 

Together, the two officers of the proud 
DRAGONFLY and members of Coleco’s 
Computer Modeling Group, along with 
the rest of the salty crew from E.DG., 
sailed into the unwritten annals of The 
Connecticut River Raft Race history. We 
may not have won, but we pounded the 
landlubbers on the rotting decks of the 
scourge that did, to the cheers of the 
crowds on shore. “It won’t be words we'll 
be volleyin’ if we ever sight ’em again on 
the high seas!” 

After a year of planning and months of 
hard work in dry dock, the DRAGONFLY 
was built by her faithful crew. She was 





fitted out in Hebron, at the home of her 
Mascot, Bill Rochette, another pirate 
from E.D.G’s modeling group (thanks for 
puttin’ up with the motley bunch, Bill 
and Linda). 

The DRAGONFLY is a 2e foot raft, from 
stern to stern, with a dual pedal-driven 
paddlewheel, captain’s wheel tiller, and 
sail billowing in the breeze. The front of 
the craft is devoted to its single water 
balloon cannon, dubbed “The Master 
Blaster” by the crew. The Blaster, 
invented by First Mate Schulze, looks 
like an old Spanish deck gun, but is 
really a centrifugal accelerator which 
can fire a water balloon over 200 ft. 
accurately. 
DRAGONFLY was built from parts of 

ast year’s entry, the ill-fated COLECO 
RIVER CONTROLLER. Unlike the CON- 
TROLLER, the DRAGONFLY finished the 
Race (15th in our class out of about a 
hundred entries). The Raft Race is an 
annual event for charity as well as a 
regular war for its participants. Fun, 
food, and soakings were had by all. 





























DRAGONFLY CREW: Carol Baldyga, Janet Baldyga, Tom Cipolla, Jesse Kapili, Lisa Kapili, Suzanne Rakowski, Juan Sanchez, 
Dave Schulze, Jeff Schulze, and Ken Totten. 








DEAR DOT 


Q. Is there any circumstance under 
which a dependent parent (mother or 
father) of a Coleco employee might be 
covered by our Hospitalization and 
Major Medical Plans? 

A. Parents of employees are not eligible 
as dependents under either the Blue 
Cross or Prudential Insurance Plans. 


Q. What dental benefits are covered 
under Coleco’s medical insurance policy? 
A. Root canal surgery, root canal therapy 
and removal of impacted teeth are 
covered by Prudential Insurance as a 
surgical expense (i.e., 100% reim- 
bursement for reasonable and 
customary doctor's charges). 


Q. When submitting a claim to Pruden- 
tial for a refund, can I mix doctor bills 
and prescription bills on the same form’? 
A. Yes. All bills can be attached to one 
claim form, however, a separate claim 
form must be completed for each 
individual submitting a claim. 

Some employees are encountering a 
delay in processing a claim because a bill 
or a claim form is incomplete. Before 
submitting a claim, please verify the 
accuracy and completeness of both the 
bills and the claim form. 


Q. How do I apply for tuition reim- 
bursement? 

A. All fulltime employees who have been 
employed by Coleco at least 6 months at 
the time of completing their course are 
eligible. Employees pursuing a course of 
study at an accredited University or 
College in a degreed or non-degreed 
program that is work related and 
Supervisor approved will be reimbursed 








for tuition, registration and laboratory 
fees, for all successfully completed 


courses according to the following 
schedule. 
% of Dollar Amount 
Reimbursement Funded 
100% to a maximum of 
$750. 
50% beyond $750. 
to a maximum of 
$1,500.00 per year. 


Applications should be submitted to the 
Department Head and Department Vice 
President and forwarded to me at least 
two weeks prior to the beginning of each 
semester. 

Upon completion of the course, each 
employee must submit a grade and a 
receipt or cancelled check for the entire 
amount of reimbursement. 


Q. How about putting baby pictures of 
some of the executives in the newsletter, 
without names of course, and let us 
guess who they are? 

A. You submit them, WE’LL print them! 
C’mon! Do you actually believe your boss 
was a baby once? 


Q. Are there any Coleco carpools in 


existence? 

A. HELP! We don’t know, but we thought 
it was a great question. As a matter of 
fact, it’s YOUR next Quarterly Question. 
Hey everybody, steer us in the right 
direction!!! 

Q. Where can I submit news for the Ink? 
A. Next time you go to the vending 
machine room for munchies and you 
have to wait for your popcorn to pop, 
look outside on the bulletin board — 

The Cat in the Hat will be glad to help 
you out! 





FALSE ALARM? 


The Ink staff has been asked to address 
an issue that I’m sure has passed 
through all of our minds (and some of 
our mouths!) over the past few months. 
It’s an issue that we all have ex- 
perienced, but very few of us have paid 
attention to. 

The scenerio has been the same in each 
one of our offices when it occurs. If we 
are on the phone, we just talk louder. If 
we are in a meeting, we just shut the 
door. If we are typing, filing or copying, 
we just block our ears. 

It’s been amusing at times — the subject 
of many jokes and off-the-cuff remarks. 


Joking aside, it’s the issue of Fire 
Alarms. In the last few months, they’ve 
gone off a number of times, and many 
employees have expressed their concern. 
First, there’s the problem of not 
knowing whether it IS or ISN’T a real 
fire, and second, there’s the lack of 
proper instruction over exiting the 
building. 
Fortunately, within the next few weeks, 
you will be receiving from management 
notification of a pre-planned fire drill, 
along with the procedures to be followed 
in the case of a fire. 





Unfortunately, if you don’t participate, 
you may never be able to ask “Was it or 
wasn’t it a real fire???” 





GOING UP! | 
oe 


PROMOTIONS 


7/14/84 — 9/15/84 

Nancy Brimmer 9-10-84 
Executive Secretary 

Kathleen Brown 7-16-84 
Supervisor, Design Systems 
Doreen Bulbo 7-2-84 
Administrative Assistant 

Terry Cloutier 9-3-84 
International A/P Analyst 
Judith Dayton 8-27-84 
Manager-Consumer Service 
Michael DeManche 7-2-84 

Sr. Designer-Educational Software 
Joseph Dubois 17-30-84 
Manager-Technical Publications 
Richard Finkelstein 9-3-84 
Director of Sales-South 


NEW EMPLOYEES 


7/14/84 — 9/15/84 

Theresa Anderson 8/8/64 
Data Entry Operator 

Janet Argazzi 9/4/84 
Warranty Administrator 
Catherine Bailey 8/15/84 
Disbursement Clerk 

Jean Barber 7/16/84 
Administrative Assistant 
Michael Barishman 7/23/84 
Design Engineer 
Nicholas Barone 
Programmer 
Carol Bennett 9/4/84 

Cash Applicator 

Laura Boldue 7/16/84 
Compugraphic Operator /Typesetter 
Yolande Bowers 8/6/84 
Consumer Service Operator 

Judith Brooks 6/6/84 
Administrative Assistant 

Harold Byrd 7/30/84 
Educational Product Designer 
Kenneth Capasso 8/20/84 
Programmer Analyst 

Joan Colbert 9/4/84 

Secretary 

Desmond Collins 8/27/84 
Collection Correspondent 

Dennis Connolly 9/4/84 
Collection Correspondent 

Robin Cook 8/6/84 

Returns Clerk 

Stephen Cooper 8/15/84 

Data Base Analyst 

Thomas Cronin 9/4/84 

Layout Drafter I] 


8/13/84 





Diana Garrone (NYC) 6-11-84 
National Accounts Coordinator 
Anne Goshdigian 9-3-84 
Creative Writer 

Nancy Hassard 9-3-84 
Graphic Designer 

Robin Hill 7-30-84 
Supervisor, Consumer Service 
Sylvia Hooker 7-18-84 
Human Resources Representative 
Pauldaquays 3-26-84 
Director, Game Design 
Constance Jones 7-16-64 
Design Coordinator 

Alan Kaufman 7-30-84 
Manager, Quality Assurance 


Khiem Dang 8/14/84 
Materials Planner 

Michael Deprey 8/20/64 
HVAC Serviceperson 
Gaitanina Donovan 7/16/64 
Secretary 

Nancy Dooley 9/10/84 
Sales Administration Clerk 
Penny Drahos 7/23/64 

Soft Goods Engineering Coordinator 
Maribeth Farmer 7/50/84 
Secretary 


. Burton Fleischner 9/11/84 


Vendor Relations Clerk 

Enid Gordon 9/10/84 
Cash Applicator 
LornaGrant 7/30/84 

CRT Operator 

Wendy Grosso 9/4/84 
Warranty Administrator 
Clifford Hart 8/13/84 
Checker 

Karla Impionbato 9/10/84 
Secretary 

Pauleth Innerarity 9/4/84 
Consumer Service Operator 
Carolyn Jenkins 8/6/84 
Consumer Service Operator 
Ieila Keenan 8/6/84 
Consumer Service Operator 
Thomas Killackey 8/27/84 
Senior Copywriter 

Frances Kim 8/27/84 
Graphic Designer 

Debra Lanier 7/30/84 

CRT Operator 





Stephanie Michaels-Iaiennaro 8-6-54 
Senior Project Controller 


Alison Olmstead 9-3-84 


William Manchuck 9-24-84 Project Manager 

Purchasing Analyst Edna Payeur 9-3-84 

Joy Mariano 9-10-84 Expense Payables Clerk 

Group Manager Denise Petrone 8-20-84 

Tom Martinez 7-23-84 Collector 

Supv. of Field Service Reps. Peter Piazza 8-30-84 

and Technical Support Senior Project Engineer 

Doreen Martino 8-6-84 Nancy Rosen 7-30-84 
Purchasing Assistant Shipping/ Receiving Coordinator 


Debra Martorelli 8-20-84 

Assistant Product Manager 

Diane McCormick 9-10-84 
Documentation /Photo Lab Assistant 
Mark McCrackin 9-10-84 


Hyacinth Smith 9-24-84 
Assistant Sales Administrator 
Lou Ann Ware 7-30-84 

Human Resources Administrator 
Maxine Webster 7-30-84 


Marketing Manager Supervisor of Proofreading é Mailing 
Maria Medeiros 8-27-84 Deborah Welton 7-30-84 
Word Processor Correspondent 





Beatrice Tutko 7/16/84 
Administrative Assistant 
Kaija Vasumaki 9/4/84 
Samplemaker 

Tammy Vogt 8/13/84 
Programmer 

David Wanat 8/31/84 
Senior Project Engineer 
Mary White 8/20/84 
Secretary 

Robert White 7/26/84 
Maintenance Assistant 
Carol Wilson 8/6/84 Secretary 


Marilyn LeClaire 7/23/84 
Graphic Designer 

Michele Lepine 9/10/84 
Component Coordinator 
Charity Liming 9/4/84 
Consumer Service Operator 
Robin Liner 9/10/84 
Allocations Clerk 

Lisa McCarthy 9/4/84 
Collection Correspondent 
Cathleen McGauley 7/30/84 
Secretary 

Sandra Michaud 8/6/84 
Receptionist 

Martha O’Donnell 8/27/84 
Marketing & Advertising Intern 
Dawn Orie 9/4/84 
Microfilm Clerk 

dames Powers 9/5/84 
Graphic Designer 

Karen Pricone 8/13/84 
Secretary 

Vicki Rorabaugh 8/6/84 
Consumer Service Operator 
Michelle Savala 8/13/84 
Allocations Clerk (NYC) 
danette Scott 8/27/84 
Administrative Assistant 
Pamela Shipman 7/16/84 
Accounts Receivable Applicator 
Lisa Sposito 9/4/84 

Clerk Typist 

Claudia Tanguay 8/13/84 
Educational Coordinator /OAS 
Anita Thebeault 9/4/84 
Cash Applicator 

Marie Theroux 9/10/84 
Blueprint Operator 
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By TAO WOOLFE 
Courant Staff Writer 
The Hartford Courant, 
Sunday, September 23, 1984 


WEST SPRINGFIELD — International in- 
trigue came to the Big E Saturday when Coleco In- 
dustries Inc. found there was something rotten in 
the cabbage patch. 

While fairgoers wandered through the exhibits 
and booths of the Eastern States Exposition, 
lawyers from New York City and investigators from 
the Hampden County sheriff’s office were con- 
fiscating about 2,000 dolls. 

The dolls are almost identical to the Cabbage 
Patch Kids dolls manufactured by Coleco, and the 
company suspects they were made in the Orient. 

But this cabbage patch caper was small potatoes 
for the New York attorneys who represent Original 
Appalachian Art Works Inc., which holds the 
trademarks and copyrights for the chubby- 
cheeked Kids. 

Fake Cabbage Patch dolls comeinto this country 
by the thousands, and represent millions of dollars 
in sales, said Gerard F. Dunne. The two lawyers 
work for the firm of Wyatt, Gerber, Shoup, Scobey 
& Badie, of New York City. 

“This is the first time we’ve made a seizure like 
this at a fair or a flea market. All the seizures we 
make are in hopes of identifying major exporters 
who are responsible for an extensive amount of 
counterfeiting,” he said. 

Dunne said he recently made a raid on a 
distributor from New Jersey during which 30,000 
dolls were seized. 

The dolls for sale at the Big E ranged in price 


COLECO — 
Doll-Busters Swoop Down on Big E 


from $16 to $20, he said, adding that the total value - 


of the confiscated dolls was about $25,000. 

While about a dozen vendors were served with 
writs to appear in court in 20 days, there were no 
charges and no arrests. 

That was intentional, Dunne said. He and his 
colleague, Bruce Proctor, hope such vendors will 
lead them to the larger distributor, and eventually 
to the manufacturers, Dunne said. 

Coleco, with headquarters in West Hartford, 
was tipped off earlier this week that the ersatz dolls 
were being offered as prizes at some of the Big E’s 
carnival booths and at several other booths that 
offer everything from T-shirts to belt buckles. 

The company was not amused. 

“It was of particular concern for Coleco, not just 
for legal reasons, but because as a local company 
we have a responsibility to the community,” said 
Barbara C. Wruck, spokeswoman for Coleco. 

“The fair has maintained a solid reputation for 
products and family fun and we are concerned that 
these unscrupulous vendors would victimize 
families.” 

Wruck said the company immediately informed 
Appalachian Art Works, which sent Dunne and 
Proctor to West Springfield, and the chase was on. 

Over two days, they had to obtain a seizure order 
from Springfield federal court, get permission 
from the city attorney for the seizure and coopera- 
tion from local authorities. They also had to post a 
$5,000 bond in case a vendor of real Kids was 
nabbed accidentally. 

By Saturday morning everything was in place, 
with private investigators, investigators from the 
Hampden County sheriff’s department, a deputy 
sheriff, and the New York attorneys. From 8:30 


a.m. to 4 p.m. the dolls were seized, placed into 
large plastic garbage bags and taken to the Hamp- 
den County sheriff's office. 

Afterward, the investigators put the bags in the 
trunks of several cars and jovially congratulated 
one another on a successful raid. 

The real Cabbage Patch dolls have trademark 
labels on the backs of their heads, said Wruck. 
They also are in Coleco packages and have tags at- 
tached to their wrists, explaining their contents, she 
said. 

The fake dolls usually come in a plastic bag, 
Wruck said, and have no adoption papers or birth 
certificates, features that made the real dolls so 
popular last year when stores around the country 
couldn’t keep enough of them in stock. 

Wruck said the fake dolls contain materials that 
are “extremely flammable” and warned that any- 
one who bought or won such a doll at the Big E 
should dispose of it. 

The vendors will be allowed to stay for the final 
day of the Big Eto sell other merchandise, said Betsi 
Sheehan Taylor, director of marketing for the fair. 

She said the confiscations will not tarnish the 
wholesome character of the annual fair. 

“Novelty vendors frequently will bring in addi- 
tional items after the fair begins,” she said. 

None of the vendors was available for comment, 
and Dunne said he doubted any will show up in 
court next month. 

“Most of them are itinerant vendors who make 
thecarnival circuit. I’m quite sure most of them will 
disappear into the night.” 

And as for the phony dolls? For now, they’re in 
custody of the Hampden County sheriff’s office. 





Bruce Proctor, left, and Gerard Dunne, two New York City lawyers, hold counterfeit Cabbage Patch Kids dolls that were among 2,000 dolls confiscated 
Saturday at the Big E in West Springfield. The bald doll is a real Cabbage Patch Kids doll. 
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IN THE NEWS 





Adam emerges renewed from the 


eve of disillusion 


By Craig Holyoak 


Deseret News staff writter 


A little over a year ago a prototype of Coleco’s 
Adam Computer was shown for the first time at 
the summer Consumer Electronics Show. The 
potential of the machine was immediately ap- 
parent: a first-rate, inexpensive computer com- 
plete with word processing and a daisy-wheel 
printers for about $700 shattered all conceptions 
of what that kind of computing should cost. 


The story goes that as buyers and the press 
gathered around the Coleco booth to see the 
wonder child, the company in the booth next door 
quietly removed their hardware from the display 
counters and hid. 


In the months that followed the industry, the 
press, and the public began to carp at Coleco. 
First about production deadlines and promised 
delivery dates that passed away with no promised 
Adams, then about the dependability of the com- 
uter once it was released. The glamour was, for 
the most part, gone. 

Since that time Coleco has worked hard to im- 
prove the image of its computer andit seems to be 
succeeding. Most of the questions that arose 
about it have by now been answered or are being 
dealt with in a positive manner by Coleco. 


The Adam now needs to be seen for what it is 
and what it is intended to be. 


Everything about the system from the first 
software made available to documentation to cur- 
rent public relations campaigns indicate the 
system is aimed at the young student market. 


Obviously done with the novice and, particu- 
larly, younger computerists in mind, the instruc- 
tion manuals are simplicity perfected. Read them 
once and shelve them for an occasional reference. 
This sets the tone for most computer work to be 
done on the Adam. It is specifically designed to 
make computering easy and painless. 


The built-in word processing that comes with 
the Adam is a breeze to master. Not exactly the 
most complete and dazzling of all available word 
processing systems, it is great for the everyday 
tasks that one used to pound out on a typewriter. 
An avalanche of software is either on the market 
or on its way that will reinforce these functions 
with programs for home management, letter and 
file writing and recipe collecting. Each is struc- 
tured for a minimum of aggravation. 


My main criticism of the Adam as a word proc- 
essor is the typewriter-like roller graphic. The 
‘roller’ is displayed on the bottom of the monitor 
screen and all input takes place here on a two-line 
work area. From the screen bottom the text 
scrolls upward (lines disappear as the text grows 
and re-appear one line higher on the screen) and 
to make changes the desired portion of text must 
be moved to the roller area. 

Particularly exciting about Adam word proc- 
essing is the use of the ‘smart key’ Across the top 
of the keyboard are larger, black keys marked 
with Roman numerals. As the user selects a func- 
tion to invoke, such as deleting text, moving text, 
etc., the screen display explains the role what 
each smart key will assume until the operation is 
complete. Simple, quick and clean. 


And speaking of the Adam keyboard, it’s just 
about the best feature of the package. Fine 
keystroke and function key positioning along 
with the compact, yet substantial, size of the key- 
board unit make it a kick to use on a desk top or 
on your lap. 

The daisy-wheel printer does a laudable job: 
not top-of-the-world quality print but at least as 
good as most electronic typewriters. Noisy, 
rather slow, but reliable and effective, the printer 
remains a true bargain. 

Strangely enough, the on-off switch for the 
entire Adam (whether the user wants to print a 
letter or play Donkey Kong) is on the back of 
the printer. 


Then there’s software. 


One of the major concerns of the press and 
public when the Adam was announced was the im- 
mediate availablity of programs. Whether third- 
party software publishers will soon release pro- 
grams for the system in any quantity isn’t known 
and will probably depend on Adam sales. But 
Coleco is doing its part in supporting its own 
system. With an early emphasis on entertain- 
ment, the firm is now turning out software like 
crazy for education, home management, finances, 
you name it. 


That’s basically what the Adamis. Now for what 
is isn’t. 

Potential buyers should not compare the 
system to, say, an Apple or IBM system. They are 
ina different league with different capacities and 
strengths. Comparisons would be more ap- 
propriately made against the Commodore 64 or 
Atari packages. The Adam should be considered 
as a complete-package system for the home look- 
ing for a first computer or a complete economical 
system. For a large number of computerists in 
these categories, the system will most likely be 
appealing at the price. 

Remember also that for the time being the 
Adam has no disk drive but uses what Coleco calls 
Digital Data Pack storage. The storage units look 
like regular audio tapes or common computer 
tapes but are faster in information retrieval than 
the normal tape systems now out for computers. 
But slower than disks. 


Abig advantage Adam will afford is its gaming 
capacity. To a big chunk of the computering 
public, computers mean games and the Adam can 
play not only all the cartridges out there for the 
ColecoVision but also the Digital Data pack 
games that are appearing. And those games are, 
for the most part, first-rate arcade adaptations 
such as Donkey Kong, Donkey Kong, Jr., Buck 
Rogers, and the upcoming Zaxxon. That game 
reportedly will have screens not even seen in the 
arcade version. 


The Adam has 64 K memory on its own and 
when purchased as an add-on module for the 
ColecoVision that figure climbs to 80 K. That 
means more gaming power and plenty of 
whatever it takes for a good experience with the 
other kicks and challenges of personal computing. 


LOOK FOR THE 
NEXT ISSUE OF THE INK 
ON OR AROUND JANUARY 20, 1985! 






Myra Mandel of the New York office 
holds two of the 50 Cabbage Patch Kids 


and ’Koosas that were raffled at 
Manhattan's Third Avenue Fair. Over 2 
million people attended the event in the 
bright sunshine and cool air on 
September 16. More than $7500 was 
raised, and all proceeds went to the 
Lenox Hill Hospital Neo-Natal Unit. 
Coleco volunteers were: Andy Herbert, 
Diana Garrone, Tina Chiusano, Kate 
Feldman, Gladys Kierstein, Emma 
Lopez, Myra Mandel, Rowenna Grau, 
Elizabeth Cohen, John Nixon and 
Fred Kask. 





CABBAGE PATCH KIDS WILL 
BE SUPERSTARS OF THE 
MACY’S THANKSGIVING DAY 
PARADE! 


The Cabbage Patch Kids take the Big 
Apple by storm on Thanksgiving Day, 
November 2&2, as they join the Macy’s 
Thanksgiving Day Parade for the first 
time ever! 
Tune your sets to NBC early in the day, 
and see our ‘Kids in a specially designed 
treehouse float that’s 30 feet high, 30 
feet long and 20 feet wide. The parade 
theme is “Entertainment for Children”, 
and the Cabbage Patch Kids will dazzle 
an estimated 2 million people along the 
2% mile parade route, and another 80 
million TV viewers at home, Keep 
watching as the six Cabbage Patch Kids 
and villains Beau Weasel, Cabbage Jack 
and Lavender McDade perform at Herald 
Square, along the parade route. This is a 
first for the Cabbage Patch Kids, so pop 
the turkey into the oven early and set 
your dial for the 58th Annual Macy’s 
Parade! 











Quarterly Question: 

WHAT WERE YOU DOING 10 YEARS 

AGO? 

Stephanie Michaels Iaiennaro — Living 
in Chihuahua, Mexico as a foreign 
exchange student. 

Barry Hausman — Working as a 
Manufacturer’s Rep in the ladies 
garment industry. 

Paul Carrier — Living in an attic doing 
freelance artwork. 

Fred Heine — Working in San Francisco 
as a Purchasing Agent. 

Joan Bagnel — Just signed a three-book 
contract with Simon and Schuster. 

Judy Dayton — In my ‘Back to Nature’ 
phase I was living in upstate New 
York doing canning, pickling, baking 
and taking care of my two little ones. 

Nancy LaVoie — I moved to Santa Fe, 
New Mexico from Wisconsin. 

Kate Feldman — Active as a lobbyist in 
both the Albany and Washington D.C. 
Legislature. 

Maria-Teresa Trapani — I just moved to 
the boondocks of Ohio, a place that 
had the highest unemployment rate 
in the nation. And, | was having a 
baby. 

Orlandus Lester — Ten years ago was a 
big year in my life. 1 was a student at 
Penn State University, got married, 
got divorced. A big year! 

Eugene Taylor — I was 17 years old, 
walking around in my blue suede 
shoes, 

Susan Pinkus — I got my first ten-speed 
bike, a beauty, yellow and fast. It was 
stolen almost immediately. 


WE NEED YOUR HELP! 
CHECK ONE: 
OI THINK PUBLISHING COLECO 
INK FOUR TIMES A YEAR IS FINE 
O) I’D LIKE TO SEE A BI-MONTHLY 
DISTRIBUTION OF THE INK 
QO) ’DLIKETOREADTHE INK EVERY 


MONTH 


SEND IN YOUR RESPONSES OR CALL 
THE INK STAFF AT 6617 OR 6663. 


























THE FAMILY CIRCUS 


By Bil Keane 





“My doll has a birth certificate and 
*doption papers.” 
“That’s nothin’! Mine has a driver’s license 


y? 

































































SUBSTITUTES NEEDED FOR COLECO 
MIXED BOWLING LEAGUE!! 


Tuesday nights, 6:45 PM, Bloomfield 


Bowling Center 
Please contact: 
Lynn Neuberger/X-5315 or Diann 
Fazio/X-6473 








Yes, Mr. Claus. You want HOW MANY Cabbage Patch Kids? By when? OK, I'll give Mr. Clarke your message. 


GENUS MEMPHITIS 

by Larry Willis (IS/SP) 

One evening last week, I was about to go 
to bed when my four year old WHITE 
miniature poodle decided it was time for 
one last romp. After letting him out, I 
started my nightly rounds to insure a 
comfortable night's sleep. World War III 
then erupted in the backyard sending 
my pooch banging against the back door 
to be let in quickly!! Upon opening the 
door for him, my loyal canine proceeded 
to jump into my arms. Upon arrival of 
this (former) pet of mine, my nose 
discovered a smell that just about 
knocked my socks off!! What my cute 
puppy had tried to do was make ever 
lasting friends with a Genus Mephitis, 
better known to all of us as a 

SKUN K!! 

Well, what do you do now? I found that 
rushing to the bath tub and dousing 
the dog with water only intensified the 


16~ 


smell and spread it through the house. 
What now Doc? Call the Vet? I did and 
received the following instructions. 
Shampoo the afflicted animal with 
tomato juice. Tomato juice!!! Who 

wants a “red” poodle that smelled like 
skunk! After trying baking soda with no 
results, I turned to the old home remedy, 
vinegar. After three applications of this, 
two shampooings of head & shoulders, a 
bottle of my wife's cologne; our sweet, 
lovable (dumb), puppy semi-returned to 
normal. It only took another two hours 


to clean the mess up and scrub my skin _ 


till I thought it would fall off. Moral of 
the story... . I’m sure glad we have a 
poodle instead of a great dane!!! 

Ps... . Skunks shy away from areas 
with moth balls, but then again, most 
pets love to chew anything laying 
around. I also found out later my 
suspicions were correct, TOMATO JUICE 
DOES NOT WORK. 





